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COVID-19, a Black Swan



Main impacts and mid term outlook
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Lockdown and Social Distancing
To last until vaccine or herd immunity is achieved

Economic Downturn
Tourism, Transportation, Restaurants, Bars, Events and Fairs

Digital Transformation 
Smart working, video conferencing, digital entertainment, ecommerce



The largest digital transformation 
ever happened
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At school
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At Work
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Social Life



eCommerce demand has been 
booming in certain categories
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9 Source Google Trends, Italy last 12 months

Grocery

Pharma

Fitness
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Media & Entertainment



… but suffering for others
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Travel, Fashion, Lifestyle



Nonetheless, they all acquired new 
customers online
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75% of e-shoppers during the last month 
were first time online buyers
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The last mile became the real bottleneck
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Delay

Max 2000 
orders per 

day

Priority for 
essential 

goods

No available slots for 
delivery



Dedicated website with 
essential baskets to 
optimise the logistic 
process





We have been talking for years and 
it’s happening from one day to 

another...
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Everywhere Shopping



Reduction of digital divide

Digital payment method acceptance 

Diffused logistic network

Key drivers for everywhere shopping
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About Prestashop
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About PrestaShop

Open source 
platform for 
e-commerce



Some numbers

300,000 €17bn 4min
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Active stores Merchant Turnover A new store every 4 min



Addons Marketplace
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They use PrestaShop
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RestartFromHome.com

Screenshot pagina
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Gracias
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